Portrait of Oregon S
etall Trade Industry
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-~ new insights into the relationship
between employers and employees

In the retail trade industry.
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Iy 800,000 worked In the state’s retail trade sector
jghhersecondiguareRei2008:

Oregon: Employment by Broad Industry (Private Sector)
Second Quarter, 2002
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Source: Longitudinal Employer-Household Dynamics Program, Quarterly Workforce Indicators, Dec. 2003



Retailftrade employs slightly: mere
WomeR . tham mMeRpmm

- | Oregon: Broad Industry Employment by Sex
- Second Quarter, 2002
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e Just more than half of all workers in the retail trade
sector were female. Only 15 percent of all workers in
construction were female and nearly two-thirds in
finance, insurance, and real estate.
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D butot all retail trade industries

Oregon: Retail Trade Industry Employment by Sex o
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‘Retailltrade employs both
youngerand. older Welkers:..

Oregon: Retail Employment by Age Class
Second Quarter, 2002
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® Nearly 9,000 workers in the state’s retail trade sector
were 65 years of age or older.
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waelit has a relatively large fractiong
of YoURGer Workers.

Oregon: Employment Distribution by Age Class,
Retail Trade Industry, Second Quarter, 2002
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Oregon: Industry Employment Distribution
Second Quarter, 2002
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®* More than half
of all workers
ages 14-18 are
In the retall
trade sector.
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Oregon: Fraction of Employment by Retail Industry
Second Quarter, 2002
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NGt SUrprisingly, new:hires are.also

Oregon: New Hire Distribution by Age Class,
Retail Trade Industry, Second Quarter, 2002
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e Qver half of all new hires Iin the retail trade sector were
less than 25 years of age.



ating andrdrinking places account: for
PO the retail sector'ssnew nires.™

Oregon: New Hires by Age Class in Retail Trade Sector
Second Quarter, 2002
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A9es Vany by agerinithe eating.and
diinking places industRy:: -—

Oregon: Average Monthly Wage by Age Class
Second Quarter, 2002
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e Retail workers ages 45 to 54 make nearly three times the
average wages of retail workers ages 14 to 18, but less
than half as much as all workers in the same age category.



Sirever is high in the

retail. tradessectomm

Oregon: Turnover by Broad Industry
Second Quarter, 2002
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Oregon: Turnover by Retail Trade Industry
Second Quarter, 2002
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e Within retail trade, turnover is highest in general
merchandise stores and lowest in food stores.
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UinoVver also varies by ageii

ietail trade and: for all' inddstries.
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Oregon: Turnover by Age Class
Second Quarter, 2002

® Turnover IS

highest Iin
ages 14 to 18;
lowest In ages
55 to 64 for
both retall
trade and all
Industries.

0% 5% 10% 15% 20%

Full-Quarter Turnover Rate

Source: Longitudinal Employer-Household Dynamics Program, Quarterly Workforce Indicators, Dec.



\/JQ? e, Senior Analyst
___"Employment Department
- ph: " : (503)947-1267

-
e .

;—-:a-f c.M. Moore@state.or.us




